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OMAC Launches Website to Provide Central Resource for Information
on Out-of-Home

Toronto- May 23, 2006

The Out-of-Home Marketing Association of Canada (OMAC) has launched a bilingual
websitewww.omaccanada.ca/www.amcacanad&ocserve as a central resource for
agencies and advertisers. Website visitors will find a wealth of information on Out-of-
Home including:

x Creative Library

x Case study Library

X Market Profiles

X General Stats and Facts

OMAC was created in the summer of 2005 by five leading out-of-home companies;
Astral Media Outdoor, NEWAD, Pattison Outdoor, Viacom Outdoor and Zoom Media.
OMAC offers member companies the opportunity to present their collective strengths and
to position out-of-home as a primary vehicle to reach consumers. “The launch of
OMAC'’s website is one of many initiatives planned to increase understanding and
promote the opportunities with out-of-home,” said Mario Cecchini, Chairman of OMAC.

OMAC'’s website houses both a creative and case study library with examples from
Canada and other countries. The case study library offers users specific campaign
examples on how Out-of-Home has worked for advertisers. Both libraries allow the user
to conduct a search by product category, indoor or outdoor media, by country and by
year.

The ‘Market Profiles’ provide a consolidated overview of each market. Each ‘Profile’
contains stats and facts on demographics and commuting patterns; a listing of Out-of-
Home companies and their products. Within the next month, users will be able to create
their own market maps, by selecting the OOH companies and products they want to map.


http://www.omaccanada.ca/www.amcacanada.ca

The map can be printed or saved to a PDF. Market Profiles are currently available on
five major cities with plans to add more markets later this year.

“OMAC'’s website will also be used to promote new research and other industry
initiatives,” said Rosanne Caron, President of OMAC. “Advertiser and agency feedback
will help us to identify and prioritize future website enhancements.”

Two Montreal based companies worked on the development of OMAC’s website.
Imagine entrep6t d'idées created the web design and new logo for OMAC and the
website integration and module development was done by Intelligence Digitale Inc.

OMAC is responsible for promoting the benefits and effectiveness of out-of-home media
to advertisers and advertising agencies. OMAC seeks to develop and implement new
initiatives to serve as a resource to the industry and increase understanding of out-of-
home media.
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